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DIVORCE WITHOUT COURT BY JORYN JENKINS

Writing the Foreword

A  foreword  (not  a  “forward”  or  a  “foreward”)  comes  “before  the
word”; it is a short introduction to a book written by someone other than
the author, usually an industry leader, a celebrity, an expert, or a person of
influence. Its sole purpose is to lend its author’s credibility and authority to
the book.

A foreword doesn’t really contribute additional information about the
subject matter; instead, it serves as a means of validating why the book was
written and why the reader should read it. Imagine that you are standing in
a book store and you’ve been attracted by the book’s cover so that you pick
it up. Or you are on-line and you’re read the book description. Before taking
the book to the check-out counter, or adding it to your cart, you turn to the
foreword.  Why? Because it  was written by someone famous or  someone
whom you respect, and because the foreword will introduce the author, if
this is someone who is not well known, as well as the significance of its
subject matter.

Now you’ve been asked to write a foreword. What is your first step?
You ask the author for a copy of the manuscript, of course. If you have the
time and the interest, you read it. If not, at the very least, skim the table of
contents and read a chapter or two that capture your attention.

What should you cover in the foreword? The foreword is all about the
book and its relevance or benefit to the reader. Share your expertise as it
relates to the subject matter of the book. Your job is to give the reader some
insight  into  how the  book  can  help  him,  and  why  reading  it  should  be
important to him. You have the credibility; the reader will listen to you.

Be as specific as you are able. What prompted the reader to pick up
the  book  in  the  first  place?  What  problem  will  this  book  solve  for  the
reader? How will the book benefit the reader? Give an overview of why the
book is important. Answer these questions and you will have produced the
quintessential foreword.

How does one accomplish this? You could write about a chapter in the
book, about the book as a whole, or about the author’s work, in general. You
can write a short anecdote about something that happened in your life that
relates — even loosely  — to the book.  Or  you can write  something that
relates to the chapter you just read.
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Say something about the author. Have you met? How long have you
known each other  (or  known of  each other)?  Can you relate  a  personal
anecdote about the author? You could discuss how the author’s work has
affected your life or the importance of the work you’re introducing to the
reader.

If  you don’t  know the author personally,  devote more space to the
book’s message. Talk about the relevance of the book or its subject matter,
and wax enthusiastic about in its validity.

It’s your choice how you approach this. Just know that this is only one
of two critical components. There is more to the ideal foreword. What’s the
other element?

Talk about yourself. Yes, you’re well-known. Yes, you may even be a
celebrity. Yes, you have a reputation. But not everyone who picks up this
book is  aware of  it.  So don’t  be  modest.  You  were chosen to  write  the
foreword because of your credibility and expertise; now is the time to use it.
Do not hesitate to remind people of why you are well known in the first
place.  Spend some time on this  factor  because it  is  your  authority  that
makes your foreword effective.

Then wrap it up. If you really want to look like a pro, reference an
idea from your opening paragraph again at the end to bring the foreword
full circle.

How long  should  your  foreword  be?  Aim for  one  thousand  words.
That’s just one to three pages. A foreword does not have to be wordy to
accomplish its purpose. In some ways, the shorter, the better. Powerful but
concise is best.

What tone should you take in your foreword? What’s the style? The
tenor of a foreword should be friendly, chatty, personal, and relatable.

How does one end a foreword? Sign off on your foreword with your
name, your title,  the title  of  a recent book you have written or radio or
television show you have hosted, or other significant data about yourself,
and the city where you live.

And  you’re  done.  You’ve  stamped  this  work  with  the  seal  of  your
approval and you’ve made a difference, not just in the author’s life, but also
in the lives of all of those readers who would not have chosen this book but
for you! The author thanks you, and I thank you, as well, for contributing to
the body of work that makes us all human.


