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TOP TIPS FOR CREATING EFFECTIVE INFOMERCIALS 
 
An infomercial is usually a program that promotes a product or service in an 

informative and objective way. Now, I’m not talking about infomercials that you can catch on 
television during the wee hours of the night, although they are amazingly effective and you 
may want to use some of the same pitching strategies as they do. I’m talking about a brief, 
one-minute video on a specific subject that you can post on your website and on YouTube. 
You only have a limited time, so you’ll need to make a big impact quickly. Follow these tips 
for creating a memorable infomercial:  

 
1. First, begin with a bold statement about services you provide in order to catch 

the viewer’s attention. Perhaps a statistic on divorce in America. Or how divorce litigation 
negatively affects children. Or the average amount that a couple will spend on a litigated 
custody battle. Or a metaphor describing how litigation differs from collaborative conflict 
resolution. 

 
Alternatively, begin with a relatable question, such as “Do you, as I did, want to 

divorce in a way that addresses not only your financial and legal issues, but also the 
emotional issues involved in your split up?” Or “Would you and your spouse benefit from 
learning better communication and co-parenting skills during your divorce?” 

 
2. Next, back up that bold statement or relatable question with factual 

documentation that gives you credibility. 
 
3. Then, explain to the viewer how the assertion in your bold statement affects 

them and why they should care. Even if they are not currently going through a divorce, they 
surely know someone close to them who will eventually experience it.  

 
4. Continue with how your services solve the problem identified in your bold 

statement or answer the relatable question. 
 
5. Additionally, many infomercials repeat catchy slogans that viewers will 

remember long after they have watched your infomercial. “But wait, there’s more!” “Set it 
and forget it!” “Don’t litigate; collaborate!” ® “Choose your fate; collaborate!” ® and 
“Changing the way the world gets divorced!” ® 
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6. Finally, finish with your call to action. What would you like the viewer to do? 
Call you for a consultation? Tell a family member or friend about the services you provide? 
Buy your book? Enroll in an introductory collaborative training? Consider offering an 
incentive to entice the viewer into taking that action immediately. 

 
7. Each week, film a new infomercial, and begin with a different jarring statistic. 

Don’t say the same thing the same way every time.20 
 
 
 

                                                           
20 Infomercials are tools for marketing. Thus, I provide a variety of infomercial scripts in the Open for Business, 
Marketing Your Collaborative Practice Toolkit, for sale on my website at https://JorynJenkins.com/. 


